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Social Media Guidelines for Bowls Scotland Member Clubs
1. Start with a Plan

When planning a social media initiative on behalf of the club a plan must be in place before commencement. This is a critical step given the possibility of negative publicity and subsequent damage to the clubs reputation if not handled in a planned and professional manner.

2. Be Transparent

As for personal use, if you are commenting or posting on behalf of the club about events, membership campaigns, competitions and results always be open and transparent about who you represent or who you may be speaking on behalf of.

3. Be Accurate

Posts should be accurate and fact-checked and capable of substantiation. If you do make a mistake, ensure you correct promptly. It is important to reference the earlier comment because even If the erroneous comment has been deleted, someone may have saved it as an image or other format to use as evidence.

4. Be Professional

Always act in a professional and constructive manner and use sound judgement before posting. Always be polite and respectful of individual’s opinions, especially when discussions become heated. Show proper consideration for others privacy.

5. Be Fair and Respectful

Always be respectful of individuals and communities you interact with in social media. Consider carefully how the public might perceive your club. Be careful in posting comments or content that may damage the clubs reputation. Areas to be mindful of are the use of exaggeration, colourful language, derogatory remarks or characterisations. Do not post content that is obscene, defamatory, threatening or discrimatory to an individual or the club. Do not post comments that you would not say directly to another person and consider how other people may react to your post.
If you respond to comments (whether negative or positive) from others, always be accurate and professional.

6. Be Responsible

Always abide by the terms of use of the social media platform with which you interact and seek to adhere to the cultural and behavioral norms on the social media platform.

7. Be Smart

Respect other people’s privacy. Make sure you have permission to post pictures, names and any other information given to you by an individual. If you are unsure it is better to err on the side of caution and not post the content unless you have permission from the members involved.
8. Be Aware of Confidentiality

Only reference information that is publically available. Do not disclose information that is confidential to your club and your members that has confidentially disclosed information to you. Do not cite, post or reference without approval from the relevant members involved.
The Do’s and Don’ts of Social Media
DO’S 
· Be authentic, natural, personable and insightful. 

· Show your personality and discuss your interests. People will engage with you when you have something interesting to say or they share a common interest with you. 

· Use tasteful humour when appropriate. 

· Do engage with other players, and individuals. They are interested in you. 

· Do pause and think about what you are saying. Engage your brain before you type and think about the impact of what you say. 

· Do be careful, respectful and positive. You are personally responsible for what you post. If in doubt, don’t post it. 

· Do think about your image – ‘what do I want people to think about me or my club?’

· Do consider who you are interacting with - you will likely come into contact online with under 18s. Familiarise yourself with safeguarding regulations in relation to engaging with under 18s. 

· Do respect confidentiality within the club and any competitive teams e.g. tactics, squad information, announcements, coaching advice, training sessions. 

· Be smart about protecting yourself, your privacy, and confidential information. What you publish is widely accessible and will be around for a long time, so consider the content carefully. 

· Be aware of imposters. 

DON’TS 
· Don’t post content that discriminates against individuals or groups on the basis of age, disability, gender reassignment, marriage & civil partnership, pregnancy & maternity, race, religion or belief, sex, sexual orientation. 

· Don’t write anything on social media channels that you wouldn’t feel comfortable seeing in a newspaper or hearing on TV. Everything you write is treated as a direct quote i.e. ‘Don’t tweet what you wouldn’t say to your mum/gran’ or ‘Think before you tweet’ or ‘would I say this to a journalist?’

· Don’t speak negatively about the club, members, competitors, officials or governing bodies. Never use slurs, personal insults or obscenity. Be professional and respectful. 

· Don’t ‘drink and dial’! If you are socialising and have access to social media accounts on your smartphone or a PC/laptop, it is advisable to step away from the keyboard! Be very careful what you say, do and post because once it’s on a social media channel, it can go viral very quickly. 

· Don’t engage in on-line disputes and don’t allow family or friends to argue on your behalf. 

· Don’t post pictures or statements that are not in keeping with the conduct and ethics of the club and the sport. 

